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When it comes to data, we know that the human brain does a much better job of grasping abstract 
information when it is able to visualize this information in some concrete way. For instance, it’s one 
thing for someone to tell you that the United States is trillions of dollars in debt, but it’s another (and 
kind of shocking) thing to see what that looks like, as this infographic at http://usdebt.kleptocracy.us/ 
shows us.  
 
For this project, you’ll experiment with basic principles of visual design to make two infographics that 
visualize some abstract aspect of your issue, thereby illuminating for your audience important 
information that they might not otherwise grasp to its fullest power. We will call your first infographic a 
“draft object”—it must be handmade (not made on the computer), and you can think of it as a prototype 
for a second, more polished infographic (which may be handmade or made on the computer).  
 
TIMELINE 
 

• Read & workshop rough drafts—what I’m calling “draft objects”—on Monday, June 8. Also 
bring your draft object to class. 

 
• Infographics, draft objects, and rubric are due on Wednesday, June 10, as hard copies at the 

beginning of class. Please print your infographics in color (here is the list of labs with color 
printers on campus) and make sure they are large enough for me to read (preferably an 8.5x11 
sheet of paper or larger). 

  
PRELIMINARIES & TIPS 
 

• Brainstorm a list of new directions your research focus could take, particularly directions that 
will turn out infographic-friendly data. Did you include research in your white paper that 
would be well suited to visualization?  

 
• Each of your infographics should look at slightly (or significantly) different sets of research; in 

other words, your second infographic should not be a reiteration of your first, but illuminate 
something new about your issue. 

   
• Your draft object must be handmade; your second infographic may be handmade, digitally made, 

or some combination of the two. Draw on your strengths as a maker and what you already know 
how to do well. 

 
• Your infographics should be concise and focused. Do not try to render your whole issue in a 

series of charts and graphs. Instead, focus on one interesting data set (by “set,” I mean a 
comparison or contrast of information that serves to illuminate something about your issue) and 
render it in a creative, visually appealing way. 

 
• Your infographics should aggregate research from scholarly/scientific sources. Please credit 

your sources somewhere on your infographic—the format is your choice, but include author, 
title, publication, and date of publication. 
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• You should experiment with infographic conventions of bold typography, colors, shapes, 
images, titles, etc., to convey information visually and textually. Make use of the resources on 
our blog—they’re there for you to play around with. 

 
• You should demonstrate an awareness of how visual design can direct your audience’s attention. 

How would you like your audience to navigate your infographic—from the first piece of 
information they read to the last—and how can bold fonts, colors, and the placement of 
graphics help you achieve that? 


